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KARNATAKA STATE AMLA CAMPAIGN
Amla is botanically known as Emblica officinalis.
Emblica is a small genus of trees, native to India,
ceylon and China. Emblica officinalis commonly known
as Amla or Indian Gooseberry or Nelli .The amla fruit is
green when tender, changing to light yellow or brick red
colour when mature. It is sour and astringent and is
occasionally eaten raw. The amla fruit is used
successfully in the treatment of human scurvy. Amla
fruit has been held in high esteem in indigenous
medicine. It has wide application in food as curry and
pickles and in cosmetics preparation as herbal
shampoo, hair oil, herbal hair dye and many other
items. Commercially, it also has a high demand. The
Amla fruit has the richest natural source of vitamin-C
(700 mg per 100 g of fruits) and is considered to be a
~ good liver tonic. The various preparations using Amla
“include Chyavanprash, Triphala churna (mixture of
Amla, Terminalia chebula and T.bellerica), Brahma
Rasayana and Madhumegha churna. It has good
demand from the industries for the preparation of
various health care products like hair oil, dye, shampoo,
face creams and tooth powder.

Since, Amla is useful in many ways and is a rich
source of Vitamin 'C', it is a good health supplement for
children. In order to popularize this plant and make the
fruit available for children, NMPB has initiated a
National level programme to promote and propagate

Amla in schools and other organizations.

Objectives:

L. Raising of Amla seedlings having high vitamin 'C
C1tent and suitable to agro climatic region of the
© ality.

2. Endeavour to ensure sustained cul
Piicessing of Amla after the project period.
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3. Mass campaign through various extension methods
viz.., training programmes, awareness programmes,
competition among the students and employing all
audio-visual aids to popularize the Amla plant.

4. Preparation of folders, leaflets and other extension
literature for publicity.

5. Campaign through Television, Radio and Print Media
(Mass Communication).

It will be implemented in three manner

Amia campaign at the state level: - The state level
Amla Campaign will be implemented Asst. Amla project
Coordinator, KVK, Tumkur by involving All India Radio,
Doordarshan and Local Newspapers to create the
awareness about the importance of Amla and its uses.

Amla campaign at the District level:- At the district
level the programme will be implemented through the
Krishi Vigyan Kendra (KVK), Hirehalli for Tumkur district
This Project is being implemented in colabration with

Karnataka Medicinal Plants Authority as a network
project,

Value addition to Amla:- This component will be
implemented through two selected KVKs having full
fledged staff and infrastructure in the field of Home
Science. The selected KVKs will conduct
demonstrations/skill oriented trainings on preparations

of jam, murabbas, Amla juice etc. and other products
derived from Amla.

Budget: The Budget of Rs.295 lakh was sanctioned by

National Medicinal Plants Board (NMPB) for three
years.
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